ENYA 2022

"Let's Talk Young, Let's Talk about Climate Justice"

lim A

ion and Participation:

4

Article 3

1. Encourage governments to take a collaborative approach to share good
practice and give financial support to countries and people most affected by
climate change e.g. Scotland's pledge of £1million and/or donating
technology to bring carbon emissions down and encourage positive

reinforcement, rather than negative consequences.

Article 4

2. Implement international climate legal courts to regulate climate law and
policies across the world e.g. there are courts for human rights, why not

climate justice?

Article 29

3. Embed climate justice into school curriculums, using an engaging and
interactive approach e.g. outdoor learning and learning across different topic
areas to gauge wider interest and better understanding of the impact of

climate change.
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Article 17

4. Develop simple and engaging international fundraising projects,
co-produced with young people and influencers, to mitigate the effects and
raise the profile of climate change e.g. #TeamTrees / #TeamSeas project

which ran from 2020-2022

'S

5. Nationwide or government-run accessible schemes and youth panels which

ensure all young people have a chance to be heard.

Article 12
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1. A more rights-based approach to protecting ethnic minorities, including

) indigenous people, their land and culture.
Article 30

C%};\(@ 2. Climate refugees should be included and protected under the legal
Article 22 definition of refugees under the 1951 Refugee Convention.

Consumption and carbon footprint

@ﬁf«hﬂ 1. Free accessible public transport for all under 18s which will encourage
|
Article 15, 28, lifelong habits and decrease individual carbon emissions.
31
2. Make second-hand/sustainable clothing brands more accessible and put
éi!a@“ pressure on fast fashion companies to reduce their impact on the
) environment e.g. reduce the use of single use plastic, online campaigns to
Article 27
stop the social motive to buy so often.
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